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MASS COMMUNICATION AND JOURNALISM
PAPER - I1I

Note : This paper contains seventy five (75) objective type questions of two (2) marks each. All
questions are compulsory.

1. Media texts are considered as
(1) Confabulatory (2) Paradoxical (3) Stable (4) Unconfined
2. When most of us believe that other people are much more likely to be affected by media than

ourselves, it is called

(1)  First person effect (2) Second person effect

(3) Third person effect (4) Impersonal effect
3.  According to semiologists, myths, artworks and subcultures are considered as

(1) co-alitions (2) non-variables

(3) languages (4) non-cultural forms
4. says that media do not influence the audience in any meaningful manner.

(1) Revivalism (2) New revivalism (3) Orientalism (4) New revisionism
5. The dominant code conveys the society’s

(1) subsidiary readings (2) preferred readings

(3) non - selective readings (4) incompatible readings
6. The Hawthorne Effect says that we do not always need to communicate.

(1) words (2) media

(3) communicators (4) action
7. A system of ideas, assumptions and beliefs in communication is known as

(1) Genre (2) Ideology (3) Code (4) Convention
o-cans [ IHNNARAII 2



FAER 3T TeRTar
PEECEIE |||

Al : 30 YYA-99 H UHew (75) Tg-fasedd UvH B | UE U & af (2) 3AF ¢ | |t v At 7

1. ifean e i LEEIRSIGIA
(1) dSaiary T Y&a H1 (2) o
(3) fer (4) erEfE
2.  THH G ATUH AR & T A=A 6 AR A H TE AN o Hited1 § YHIad 8 &1 GHEA
sife %, FEA T |
(1) 9" Te9 99 (2) Tadra g&w gumE
(3) T qEH YIS (4) st g
3. Hohd famiial & STTER Mo, Famiadl SR S9-H@piaal &l & €9 H THSAT I Ghal
gl
(1) eSS (2)  erafeEd
(3) e (4) THIEEHTTE e
4. F1 el & T Hifean gofei =1 et ot wods adis @ gefad & & g1
(1) YTEgREmR (2) TA-JTESRER  (3) YEAR (4) Ta-gHiEER
5. TYE HIS GHS & i AT a1
(1) HREH I (2) ESRI AT
(3) ITEAACHE AT (4) T AT
6. BIUM 9NE & IIER, ARG & (A€ g4 Faa I & T gl |
(1) w=i (2) wifea
(3) HaAWE @) fem
7.  GER ¥ fa=mi, aronsti iR favart #51 vsfa FEAT 2 |
(1) faen (2) foamEm (3) =Ie (4) el
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8.  The editor of DNA is
(I) Aditya Sinha  (2) Deepak Rathi (3) M.D. Poddar (4) C.P. Surendran
9. The English newspaper that decided to drop the publication of editorials in 2010 was
(1) The Times of India (2) The Evening News
(3) DNA (4) The Hindu
10. Zee TV had content partnership with
(1) NHK (2) Sahara (3) Media pro (4) Media Lab
11. The Bombay Times, the forerunner of The Times of India, was initially a
(1)  weekly (2) fortnightly (3) monthly (4) quarterly
12. The post - positivist theory recognises that human behaviour is not like the elements
of the physical world.
(1) transient (2) ambiguous (3) negative (4) constant
13. The cultural and creative media products are referred to as
(1) virtual power (2) economic power
(3) horse power (4) soft power
14. Normative media theory explains how a media system should operate to realise
(1) economic goals (2) political strategies
(3) ideal social values (4) legal frameworks
15. The goal of critical theory in communication is deemed to change the existing
(1) administrators (2) realities
(3) societal priorities (4) exchange values
16. A television programme becomes a text when it activates
(1) profit motivates (2) meanings (3) producers (4) channels
o-sans NI ‘




8. TLUAT ¥F HucH &
(1) srfeca faman (2) 29w TSt (3) THELUGER  (4) LU g
9. T% FUSH THER F 99T §9 2010 § HUGHA &1 YHWHE 9 HL 61 [0 forar
(1) T 2= 3% sfem (2) =@t =g
(3) dTwm 4 =zfg
10. S2ETL F <as R (Fe= qreaiiem) % 1 o |
(1) @WTEH (2) WEW (3) wifea (4) wifea o=
11. T 90l 2, § 25F AT sfedl &l TaH 19, e | ¢
(1) HrTfes o (2) rfarek o1 (3) wIfFe o1 (4) FEIE o
12. W SFNEEAR fH5d % STER 91a |E Hifds P & a@l & 9@ Tl el
(1) &9 (2) ST (3) THRIHS (4) TeR
13. WiTHiaH AR Goreas Hifedr 3wl Fel S 7
(1) 3 wfem () anfd= vl
(3) e wfe (4) W3 wfw
14. Treemes Hifea fagia 3 aam € & &t d@ife a3 =i I HH h faw wr FH
U |
(1) s we (2) TEfaE oE
(3) R WIS e (4) LA g
15. T9OR % TeraATs fagid &1 asd foemm 1 TS THEAT S @ |
(1) gemEeH (2) arafaRaTE
(3) wmHISTH WrAfHEArs ) fafr g
16. U fcfasH F1d%H, 9 (TFRL) 99 Il ¢ 99 98 & Gl FHIA T
(1) @9 Ao (2) 1 (3) s (4) =A@l
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17. The Human Development Index was created by :
(1) Mehbub-ul-Haq and Meghnad Desai.

(2) Mohammed Yunus and Amartya Sen.

(3) Amartya Sen and Mehbub-ul-Hagq.

(4) Manmohan Singh and Keith Griffin.

18. The Diffusion of Innovation Theory recognises non-adopters of innovations as

(1) majority (2) minority (3) late adopters (4) laggards

19. Identify the person who defined development communication for the first time in 1970s.
(1) Christina Ogan (2) Rosemary Righter
(3) Nora C. Quebral (4)  William Hachten

20. Identify a major element of research design from the following :

(1) history (2) instrumentation (3) manipulation (4) maturity

21. Analytical studies aim at interpreting
(1) history (2) relationships
(3) confounding variables (4) publicity programmes

22. Informal interviews with experienced persons in the area of research form the basis of

(1) experience survey (2) literature survey

(3) non - descriptive survey (4) non - contributory survey
23. In research, abstract models are not applied to
(1) non - causal relations (2) conceptual issues

(3) elements of reasoning (4) real problems

24. In social science research, the concept of Verstehen was promoted by
(1) James Carey (2) James Curran (3) Max Weber (4) Leslie Fielden

25. The list of population elements from which the sample is drawn is called

(1) population register (2) sample register
(3) sampling frame (4) population frame
o-sans NI 6
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18.

19.

20.

21.

22,

23.

24,

25.

ATa fasmE ga&is & 51 ¢ ¢
(1) weds-3e-8% 3R TEAE <HE (2) TEWE I AR Hd g9
(3) W ¥9 3R Aega-3a-Th (4) wHrEa fee SR wiy fufe

‘FarA @1 farar’ fagia T ®1 STEEHR I aTel S edH F®TH F 2
(1) =gqd (2) Se9Hd

(3) < H UV HLA ATl (4) fwag

FHifRd | | 8 1970 % 9% H Ugell aR fasies 99R &1 9ira fHa 2

(1) TRE=Em A (2) USHT W

(3) NI HI. FEE (4) fafeam &=A

fifwa § § &F WY YEY 61 TF T9E 999 ¢ 7

(1) sfae™ (2) I fo=ms (3) A HEA (4) aftgeear
forgerooTeTs STeAaA 1 @R 1 AT FLAT Bl T

(1) zfoes (2) e

(3) fawraerl wRafdai (4) TER FREHA

Y % & § A9 AlFAl 9 AT &R % HER B & |

(1) S99 efia Faeo (2) drfefas® A&

(3) Sl Haaol (4) TR-STYREN FEa

FTEYE | 3Td UEy ESSIECHRERES ]

(1) wrRU-fagE gaudi (2) HRUTCHSE Gl

(3) T HaH qAl (4) aTtaE qEREAEA]

AN fa9M ATEEH | R HI Heheddl &l J =g fea|

(1) <%= &4 (2) = FH (3) HF IR (4) Al fReeA
SAGEA AT F 9% A SEE T HE w5 5@ €, FHeaArd ¢ |

(1) Een A (2) T AR

(3) fdaest afd (4) wEen g
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26. In media research, conclusions from induction are
(1) illogical (2) tentative (3) eternal (4) non-operative
27. The constant comparative analysis is involved in approach.
(1) the agenda - setting (2) personal effects
(3) positivist (4) grounded theory
28. The test normally used to find out the significance of mean difference among four independent
variables is
(1) Z-test (2) Chi - square test
(3) Partial correlation (4) Analysis of variance
29. The probability of rejecting the null hypothesis when it is true, is called
(1) co-variation (2) assumption (3) power (4) chance value
30. The biggest television network of the world is
(1) MTV (2) CNN International
(3) Discovery (4) BBCTV
31. Harold Innis published the work
(1) Mass Communication Theory (2) Introduction to Mass Media
(3) Power Elite (4) The Bias of Communication
32. What is the standard ratio of inserts to script in a documentary ?
(1) 2 minutes of inserts for every minute of script.
(2) 3 minutes of inserts for every minute of script.
(3) 5 minutes of inserts for every minute of script.
(4) 4 minutes of inserts for every minute of script.
33. What is the ideal distance between the lips and the microphone to record good quality
sound ?
(1) 03 inches (2) 04 inches (3) 05 inches (4) 06 inches
o-sas [ RN ; Fapec i



26.

27.

28.

29.

30.
31.

32.

33.

(
o-sss |1 IFHIN

Hifear oy § yada | g ey BT €|
(1) s (2) sfAfy=a (3) wmYed 4) fAfsra

gieshvl § |ad qoAcs faveiv HAled gl ¢ |
(1) TS [AgRy (2) =AfFET@ g9E
(3) WHRIHHARI (4) AT fagia

IR TEd3 URAiddl & o9 HEIHE 3fal & A9 1 9q1 M & U 9 w9 9 fma S a1 et
2

(1) e - dem (2) FE-TEE T
(3) AifvrF He-Hay (4) REfEr 1 forgermo

I HFIT (Null Hypothesis) & &gl 81 %1 feufa ¥ 38 @i f&3 90 1G9
FEATdt

(1) =I-dREyA (2) HRom (3) @ (4) A A

g 1 Ted g9l TefifasT qeaw 7
(1) TAIAE (2) HLTATA. ZEvHA
(3) fewwad (4) iEE 21E

Hee 3t = Tw gl
(1) =9 FRAHIE I (2) IIIERM T WY Hifea
(3) TUER See (4) T 9EE AE FHHIA

fordt gatas 9 fghe § f969M (Insert) 1 A T4 #401 © 7
(1) v e & fore ° 2 faae &1 fevA |
(2) v e & fore 9 3 faae &1 fevA |
(3) v e & fore # 5 e &1 fovA |
(4) v o1 & fore ° 4 e %1 fewA |

)
)
)
)

AT UTE AT L IS F F AU 2t AR AR E & S w ey g R ?
(1) 033= 2) 04%F (3) 053%F (4) 063=
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34. Identify the person who said, “I don’t want to live in a world where everything that I say,
everything I do, everything I talk to, every expression of creativity or love or friendship is
recorded.”

(1) Julian Assange (2) Luke Harding
(3) Edward Snowden (4)  Eric Schmidt

35. In the age of Television Journalism visual reporter is synonymous with :
(1) Camera person (2) Non - linear editor
(3) TV producer (4) Output editor

36. Advertising reflects the ideology of
(1) consumers (2) regulators (3) publicists (4) market-place

37. The Starch test is applied only to media ads.

(1) print (2) outdoor (3) broadcast (4) transit

38. A rational message with a strong argument calling for action is known as
(1) market sell (2) hard sell (3) softsell (4) clear sell

39. A document that outlines the message strategy decisions behind an individual advertisement
is known as
(1) creative concept (2) creative platform
(3) creative synopsis (4) creative document

40. A single frame of a commercial that summarises the core message is labelled as
(1) gist (2) Dbasic themes (3) canned copy (4) key frame

41. People and media organisations that move products from producers to consumers are called
(1) sellers (2) conduits (3) suppliers (4) channels

42. An index that identifies the demand for a brand within a region is identified as
(1) brand deposition index (2) brand demand index

(3) brand development index (4) brand disposition index
o-sans NI 1




34. TyeifRa wom fhae ®, ' § 39 gfan § =161 &1 9mea wiel S $9 § wedl §, ol &9 § *ar g, |
ot @ # a1 2 €, Wl e WA Afvsafa a1 @R a1 St Wi St 21

(1) Sifeaa s/ (2) IF =T
(3) TU=AE FIeA (4) TR foe
35. CalfasH gaeRIal o 1 H fasjsta Ruree % 1Y I 3 g 2
(1) ¥ 98 (2) A1 fafeR =
(3) Zret dregHe (4) SMRYE TSR
36. fammm %1 fommem &1 yefefa & 2|
(1) U= (2) faftamesi (3) UEAREI (4) TSR
37. wWH = fah Hifean fammoEt & g 2 2|
(1) o= (2) 3MRER (3) wieHEE= 4) zifSe
38. oM T & 1Y Uk qlichah Govl, TSTEH Hrfamel i T4l &1 7T @, & &Y H S A€ E
(1) wde Ia (2) ®E EA (3) Wi IA (4) foorR I
39. Tt faamm fave & 1 &1 §e91 WA HT AT F3H ardl e FE |
(1) TEARHS TR (2) TEAHE HA
(3) TS HR (4) TEAHE SEES
40. o fommm &1 twa %o oo qa gew ffed 2 g, Feard ¢ |
(1) ¥R (2) A HA
(3) %= WUl (Canned copy) (4) T=A HH
41. 3 FI ICACH & Tewh T TgaH drel SAfaal S Hifear §ai 1 e S ¢ |
(1) Toa=w (2) Har® (3)  SAgfceRTi (4) =eH
42. T TF &3 % i fHE Fi€ H /W FH Gq1 T e AHF FArd ¢ |
(1) wie e g=wie (2) iE 9 gAHIH
(3) die fawE ga®is (4) i Y9y gahih
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43. An advertising scheduling pattern that has a period of intensified activity is popularly called
(1) experimental schedule (2) flight
(3) intensive burst (4) focussed campaign
44. Mechanical reproduction in communication leads to
(1) denotation (2) connotation (3) notation (4) selection
45. has written the book, Newsman’s English.
(1) Mitchel V. Charnley (2) Bruce Westley
(3) John Hohenberg (4) Harold Evans
46. Demy octavo is a size suitable for printing
(1) newspapers (2) posters (3) books (4) tabloids
47. Image transfer onto the rubber blanket is done in printing,.
(1) rotary (2) offset (3) gravure (4) screen
48. Who developed the method of ‘Reading Ease Score” as related to news agency copy ?
(1) Robert Gunning (2) Charles Brown
(3) C. D. Mac Dougall (4) Rudolf Flesch
49. The widely used writing technique for an interview copy is
(1) descriptive (2) anecdotal (3) interrogative (4) metaphorical
50. Syndicates decides
(1)  Which news stories to publish or reject.
(2)  Which subjects should be reported in media.
(3) Which news articles or features should be released to newspapers and other news
organisations.
(4)  Which copy of Press Information Bureau should reach news media and which should
not.
o-sas [ RN 2 Fapec i




43.

44,

45.

46.

47.

48.

49.

50.

Ted fHRamam Aafy e faxm" FEEE Yunet 1 y=fad T gl

(1) YARTH® HEIHHA (2) 3SH

(3) e fawmie (4) Hf=a sfmm

H9R H A% IASIGA &1 gRud H 2 2

(1) Tend (2) Hopard (3) W& Tsfa (4) ==

‘et e’ gEeE e §

(1) e = =Ed (2) I a=A

(3) A BRI (4) e @™

SH SAfFREl EHR HEUl & fau 3w T

(1) 3TEaR (2) U (3) fwa= (4) R
TS ke W BT A0 qeor # foran S €1

(1) = (2) erfatE (3)  AeRnTEl (4) ThRIA

=51 TSt Hd | Fafug (Afen 3 =R usfa e fawfaa w2
(1) & T (2) =T A
(3) HLEL. #=F =™ (4) TSITE WY

HiaTehR 1 TRt ofa &1 fa@s &1 2AaMe €9 9 STt T aEwAw © |
(1) faszomes (2) SUTEAFRHE (3) wvAHE (4) eI

ek @ s |

(1) T9 TUER 61 YHPE/ TR0 A6 39 &R fH71 5 |

(2) wifea # A fawal W @er &1 RO 1 Y&RHE/ T9R 6 S/ |

(3) T SAciEl/®i=’i &1 FHMER T4 U4 3= HAER 241 1 9 {631 5 |

(4) " g A H HH-H 9 GHER Hifed 9% wEE Aot RS- T g =il |
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51.

52.

53.

Assertion (A) : Electronic media have sidelined the traditional folk media and there is a

fear of their disappearance from India.

Reason (R) : The visual element of electronic media has its ‘opium effect” on the masses
and it is but natural that traditional folk media will become a thing of the
past.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : FM radio in India is an urban phenomenon.

Reason (R) : Lack of advertising revenue is one of the major reasons for the present flux

in FM broadcasting in India.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : The professional organisations of media have not done much to improve

the standard of media education in India.

Reason (R) : The professional organisations of media do not have committed professionals

to work for the cause of professionalisation of Indian media education.

Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.
o-sss | [V AN 1




51. 2Afuma (A): s Hifed 3yt o difedn #1 3ten 1 € @i ura § 9 difen &

q B A FH 9T T

T (R) : 3 ST T Sl Hiteal &1 ‘A9 S g9’ (SAfEm 3thae) €, 3R s9fau

<

1
2

(1)
(2)
(3)
(4)

4

I TTfas § fof Wra Hifean g 2 smem |

(A) 3R (R) i Tl 1

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) HEl &, T (R) 7T 2

(A) T &, Y (R) e T

52. AfURYT (A): W9Rd d TE UH Al Ux vl =i+ |
@ (R): IRd # TF TH JORU H SHAf=adl &1 s Y@ R0 foaed Sadt ae%a &6

FE :

1
2

(1)
(2)
(3)
(4)

4

A9E B

(A) 3R (R) i Tl 1

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) HEl &, T (R) 7T 2

(A) T &, Y (R) e T

53. SAMUSRYT (A): HifeAT & AT 4l 1 R § Hifeal {1 &1 T gurA | & @™ &M

<

1

e fFa
HITT (R) : Hifean % EEas Sl & UE ARA Htedn e H AaEa® €9 54 &
ford gmfifa wifean gfas = €
(A) 3R (R) i Tl 1

2

(1)
(2)
(3)
(4)

4

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) TE &, T (R) T B
(A) TTeTd €, W (R) Wl B
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54.

55.

56.

o-eas [

Assertion (A) : The measurement of variables, both social and psychological, in media
research, is a tough proposition.

Reason (R) : Because most properties and objects in social science disciplines are abstract.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : Media distribution and consumption reflect a process of de-territorialisation.

Reason (R) : Spatial location is not a justifiable argument for the dominance of the US in
the distribution of media products.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).

(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

Assertion (A) : India’s film factory has become a global player, both economically and

culturally.
Reason (R) : The Indian film industry has adjusted its format to the global popular culture.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

AT X




54. afueRe (A) :  ifean sHYEM | Wi qon wAEEIE SEl 9% 61 W99 T Hied faua ¥
HNT (R) : Fiifer AT faeM i faanet | s Tur 3R 3299 78T 2 ¢ |

<

(1)
(2)
(3)
(4)

(A) 3R (R) i Tl 1

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) HEl &, T (R) 7T 2

(A) T &, Y (R) e T

55. 3fUwRYT (A): Hifean &1 faawor qur Sast 3 Simiaaar (feefefuadgsym) =1 wfwma

qitafe & 2l

HITT (R) : Hifean Iaare & faaor # smdisht U & fod siafier Gadt T @1 o 3fea =&

<

(1)
(2)
(3)
(4)

gl

(A) 3R (R) ST =& €1

(A) 3T (R) ST W&l €, W (R), (A) T HEl ATEA T & |
(A) H&l & WY (R) oM@ <

(A) T 8, W (R) T B

56. IMUHRIT (A): 9RA &1 fheq fmfor sz sufds qen giepfas 9Fi gfedl 4 dftas TR =

<

MIHTI
HNT (R) : TR fthed SR 3 199 9%9 (wHe) &1 fava &t drsiya dwhfa § gamfsa
fEa 1
(A) 3R (R) i Tl 1

1
2

(1)
(2)
(3)
(4)

4

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) TE &, T (R) T B
(A) TTeTd €, W (R) Wl B
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57. Assertion (A) : There is an urgent need for a law of privacy in India.

Reason (R) : As most media outlets, especially electronic, have opted for blatant
sensationalism, the proposition needs a global consideration.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

58. Assertion (A) : The Press Council of India has outlived its utility.
Reason (R) : The new technology has made ethical issues of the press even more complex.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

59. Assertion (A) : The mass media and politics in India are intertwined.

Reason (R) : Indian masses are highly politically charged in their day-to-day affairs, and
depend upon mass media for the purpose.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.

(4) (A) is false, but (R) is true.

o-ass [ 1A 1

oo
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57. SMUHRIT (A): WRA ¥ (a1 % HA H STAETHA ¢ |

58.

59.

HNT (R) : FHifw aaferaprer difean areadi (emsead), favmea soaete Hifean 3 fdt s
F1 ol IR W FAEAES 51 61 fashey sifemar w1 8, 39 W dfvas &1 9
foam fd 91 1 5= 2

(A) 3R (R) i Tl 1

(A) 3R (R) ST T&T €, T4 (R), (A) T el <A 76 ¢
(A) W &, TG (R) T €

(A) T T, Y (R) FEE

afysRed (A) :  9RAE U9 9RuE St UG ST B g T

TN (R) : T RT3 9" o Afas a1 i SR e sted 5 fean €1
Fe
1) (A) SR (R) T W& 2

(A) 3R (R) TF1 W&l &, TR (R), (A) FT T AT &l F|

(1)
(2)
(3) (A) W& T, AR (R) T |
(4)

2

4) (A) 7@ € 9R (R) T2 |

AfUwReT (A) :  THEER iR TeHifd 9Rd § T TR | 63 2 |

T (R) : ARATE Sl 39 <f e ToharhaTdi § Tsias €9 § 96 SFTeH ¢ IR 39 JaeH
% fou o7 1 H9R | fR w3t 2

FE :
1) (A) 3R (R) < &
(A) 3R (R) ST W& &, TR (R), (A) FT Tel AT el |

(A) T T, IR (R) TTeAd |

(1)
(2)
(3)
(4)

(4) (A) @4 €, 7R (R) &I
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60. Assertion (A) : If opinion polls are obscene, exit polls are vulgar, especifically in the Indian

context.
Reason (R) : Indian media have their own limitations to conduct opinion and exit polls.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A) is true, but (R) is false.
(4) (A) is false, but (R) is true.

61. Write the correct chronological sequence of the following editors of The Indian Express :

(1)
(2)
(3)
(4)

Frank Moraes, V.K. Narasimhan, Shekhar Gupta, Rajkamal Jha
VK. Narasimhan, Shekhar Gupta, Rajkamal Jha, Frank Moraes
Shekhar Gupta, Rajkamal Jha, Frank Moraes, V.K. Narasimhan
Rajkamal Jha, V.K. Narasimhan, Frank Moraes, Shekhar Gupta

62. Write the correct sequence of the following theories :

Social learning theory, social identity theory, social representation theory, social cognitive
theory

Social cognitive theory, social learning theory, social identity theory, social representation
theory

Social representation theory, social cognitive theory, social learning theory, social identity
theory

Social identity theory, social representation theory, social cognitive theory, social learning
theory

63. Write the correct chronological order of the following newspapers :

(1)
(2)
(3)
(4)

ass [

Deccan Herald, Deccan Chronicle, DNA, Asian Age
Deccan Chronicle, Deccan Herald, Asian Age, DNA
DNA, Deccan Herald, Deccan Chronicle, Asian Age
Asian Age, Deccan Chronicle, DNA, Deccan Herald
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60.

61.

62.

63.

AfYRe (A) .  9RAE 9Ryed | af S9a Tdem fefst € a1 ufise 9ra e1vefid |
T (R) : SHA Fa&U 3R TfSe Ui & & fau TR Hifean &1 1o e € |
FE :

(1) (A) 3R (R) S Tt 1
(2) (A) 3R (R) TFI T T, TR (R), (A) F Hel AT T2l |
(3) (A) WEl &, o (R) Terd |
(4)

2

4) (A)7Ed g, WX (R) TE

‘T feaa teuw’ % FrefafEa avIRs ! Fi 376 Wel FAHEE %9 | [arad :
(1) % 9iE, =4, TEe, 9@ T, T6wTE 6@

(2) @, TIGe, I @, ASHAA o, ek qRd

(3) INER T, USIHHA o, Tk WG, o, e
(4)

4) USTEHAS 3, A6, THeA, He ARE, @ Tl

(1) FmitS At fagia, " st fagia, gmifses vfafafae fagia, amfses S

Tagia

(2) HMIfS HAETeHs fagia, g sfer fagia, amses siferar fagia, amifse gfaffee

Tagia

(3) EmMIfSeR gfatfere g, amifse Sammeas fagia, gmifse sty fagia, gmifss st

Tagia

(4) F ISR siferan fagia, smrses yfafafae fagi, amfse games fagia, gmifss st

Tagia

FEfafEd FHER 931 %1 376 Gal HIeTIFHaF %9 | farad :
(1) TFFA eUee, TFHT HITHd, SLUAT, TRET TS

2) TFFA HiFEd, TFHA oS, TPEE TS, SLUA.T.

(2)
(3) BLUATL, THFRA TCS, TFRA hITahd, TR TH
(4)

4) TUREA US, S ®iHed, SLUA.T., 56 2o

o-sss |1 IFHIN 21



64. Identify the correct order of the following newspapers circulationwise, as per ABC (2014)

figures :

(1) Dainik Bhaskar, Dainik Jagran, Hindustan, Malayala Manorama
(2) Malayala Manorama, Dainik Bhaskar, Dainik Jagran, Hindustan
(3) Dainik Jagran, Hindustan, Malayala Manorama, Dainik Bhaskar
(4) Hindustan, Malayala Manorama, Dainik Bhaskar, Dainik Jagran

65. Write the correct sequence of the following committees :

Vidyalankar Committee, RR Diwakar Committee, Kuldip Nayyar Committee,
Parthasarathi Committee

Parthasarathi Committee, Vidyalankar Committee, RR Diwakar Committee, Kuldip
Nayyar Committee

Kuldip Nayyar Committee, Parthasarathi Committee, Vidyalankar Committee, RR
Diwakar Committee

RR Diwakar Committee, Kuldip Nayyar Committee, Parthasarathi Committee,
Vidyalankar Committee

66. Match the following :

List - I List - 1I
(Author) (Idea)
(a) Roland Barthes (i)  Negotiated code
(b)  Stuart Hall (i) Communication test
(c) John Fiske (iii) Radical system
(d) F. Parkin (iv) Anchorage
Codes :
(@ (b (o) (d)
(1) (@) @Gv) @ ()
(2) (Gv) (1) @) (i)
@) @) @) (v) (i)
(4) (@) @) @) (v)
o-sss [ [N 2




64. TSLH. (2014) F 3THSl & IR, FrAfafad =R T #1376 TREeH-ar (FREH-aEs)
& FHTskiaE A | fafed -

(1)
(2)
(3)
(4)

afr W, Sfe SR, fegEa, werETen FARET

Heraren FARE, 2w, St SR, fegwam

a1 STFRY, TG, HeaTa HARHI, S e Tt

Te-g&IH, HeTdTel HARH], ofe 9Tk, Sfeh SRl

65. =i QMafaal & 9ar %9 ¥ &g -

(1)
(2)
(3)
(4)

formeier wfafd, sR.eR fea wfafq, Fadh Yo afafq, mefared wfafa
Trefareft wfafa, faamedsr wfafq, sTR.em. feam afafq, Fed F= afufqa
Forara Ao wiufa, mefareht wfufq, faacisr wfafq, smem foam wfafa
TR feamer wffa, ety F=r wfafa, mefareh wfufq, faaesr wfafa

66. fT=fafEa & GAfaa i :

)
)
)
)

(4

s ||

Tt - 1 Tt - 11

(i@ ) (feem)

Jarie aeH () 9= gR d Giea (e #2)
T TA (i) HAR THE (FHHRE 2R)
EEAET=0 (iii)  SAfqansT gomer (Yewa fawm)

TH ik (iv) UH

@ (b)) (o) (d
(i) (v) (@) (i)
v) () () (i)
O G (v) (i)

(i) ) @
(T

iii iv)

(
O
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67. Match the following :

List-1

(Author)
(a) Guy Debord
(b) Theodor Adorno
(c) James W. Carey
(d) Umberto Eco
Codes :

@ ®) © (@
1) @ @) () (@)
@ @ @) @) 6
@) G () @) @)
@) @) @) 6 @)

68. Match the following :

List - I

(Media Channel)

(a) M - Net
(b) Televisora Del Sur
(c) CCTV-9
d TV-5
Codes :

@ ®) © (@
1) @ @) () (@)
@ @ @) @) 6
@) G @) 6 @
4) (v i) (i)

s ||

) @
(A

(
il

List - II

(Concept)

Media as cultural industry
Ritual view of communication

Society of the spectacle

v) Mediated hyper - reality

List - II
(Country/Area)

Venezuela

i China

France

South Africa
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67. TT=ifha & GAfad < :
Tt - 1
(@ )

g feare
IERIEEEEI Rl
c) S Ty, R
d) el 3@l

@ () (© (@

68. TT=fafEa %I Gafaa =i :

(b) IEAEERT A HT

(Televisora Del Sur)

c) HLHAE -9
d) @& -5

@ (b)) (o) (d
O G () ()
() () (v) ()
(i) (v) (@) (i)

)
)
)
) (v

) @© @)
0L TR

s ||

1 @ G 3§ (v)
(2) @) @) (Gv) ()

(@) @) @ G (v)
(4) (@v) @) @) ()

(1)

(i)
(ii)
(iv)

(i)
(i)

(ii)
(iv)

Tt - 11

( 3ragru)
qiegde A & &9 | Hifteal
IR &1 Tt gfte

TR HAS

eIy Afdarsadddl

Tt - 11
(Qw/ &)

=1

pace)
gferor STt
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69. Match the following :

List - I List - II
(Model) (Elements)
(a) Jakobson’s (i) E E;andSE
(b) Westley and Mac Lean's (i) ABX triangle
(c) Newcomb’s (i) ABXC
(d) Gerbner’s (iv) Constitutive factors
Codes
@ (b) (o) (d
M @ (v ) i)
@ v Gi) @) )
@) G G) ) @)
@ @ 0 (i) @)

70. Match the following :

List - I List - II
(Types of Validity) (Characteristic)
a Face validit i The measuring instrument is checked against some
Y 24 &

present criterion.

(b)  Predictive validity (i) Involves relating a measuring instrument to a
theoretical framework.

(c) Concurrent validity (i) A measuring instrument should measure what it
should measure.

(d) Construct validity (iv) Checking a measuring instrument against some
future outcome.

Codes :
(@ () (© (@

M @ @ @)
@ @ @ 0 W
@) @) v O G
@ @ O @ @

s [NV ANI 2




69. Tr=fafaa =1 gafaa wifs :

Tt - 1 Tt - 11
(wiser) (a=)
(a) SEEA H (i) % % W TEE
(b) O qAT HE A H (i) TELTEE. T
(ABX triangle)
(c) —JehIFl H (i) ST H].
(d) TETRH (iv) STEFTHERI FRE
(F=regfea Hhaed)

(Constitutive factors)

(@ (b) () (d)
M @ (Gv) @) (i)
(2)  (v) (@) @) (D)
@) @) @@ @ @G
(4) @) (@@ @) (v
70. fr=fafaa & gafaa i -
Tt - 1
(AT F THT)
(a) fwa duar (e Afafedd) ()

(b) wfo=ETE dyar (Wiefea dfafreer) (ii)

(c) TEArM dual (FEie Afare) (i)
(d) T= Awar (g dfafed) (iv)
FE :
(@ (b) () (d)
M @ @) @) (@)
(2) @) (@) @ @0
(3) (111) (W) @ ()
(4) (i) (i)

Tt - 11

(fagtoamd )
FT IUMREAT AFGS o i AT ITHIT
SiTe St S
TaH dgifas @ ¥ WO SUHH H ey
NI

T SYHIU H1 T A9 1A FHEAT =Mied
S 38w =ied |

et gfomE % 9fd "9 Sy &1 S
AT |
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Read the passage and answer questions from 71 to 75.

The use of oral and written communication techniques can be dated as far back as
human existence and were used to communicate a variety of needs, wishes, commands, and
information, including the types of risks humans were exposed to and as a means to warn of
impending crises. However, the science, practice, and specific techniques that form what is
currently known as risk and crisis communications have a much shorter history. Not much
has been written to accurately date the earliest forms of risk and crisis communications, but
many in the field would hesitate to go back any further than 25 or 30 years. Attributions
often identify the introduction of the World Wide Web and other forms of digital
communication as a turning point in the need to provide messages to audiences that help
them understand the risks of their lives due to the sheer speed of Internet messages as well as
the substantial increase in the volume and type of messages available to the general public.
Much of what are considered contemporary risk and crisis communication activities have
stemmed from environmental clean - up efforts that began in the United States with legislation
in the 1980s. Vincent Covello and Richard Peters at The Center for Risk Communication in
New York, along with David McCallum from Focus Group in Maryland, trace the terms
“risk communications” and “crisis communications” and their widespread use back to William
Ruckelshaus. The first administrator of the U.S. Environmental Protection Agency (EPA), a
federal agency formed in 1970 by President Richard Nixon. Ruckelshaus’s first term, which
lasted until 1973, was noted for the development of the organizational structure of the EPA
as well as its initial enforcement actions. But it was when Ruckelshaus returned to the EPA
in 1983 that his mandates to inform and involve the public in decisions about environmental
remediation and clean - up activities through the use of risk - based decision making set the
stage for much of what is now common community involvement practice by the EPA and
other governmental agencies. Subsequent major federal legislative efforts continued to require
bureaucrats to involve the public in decision making. The 1986 Superfund Amendments
and Reauthorization Act (SARA) added new requirements for such activity under the
Superfund program and amended certain existing provisions to reinforce them. SARA also
created a major public - private planning process for responding to emergency hazardous
materials incidents under the Emergency Planning and Community Right to Know Act of
1986, also known as Title III. The planning process is organized and managed by State
Emergency Response Committees (SERCs), whose members are appointed by the governor
and who oversee the state’s response to public and private hazardous materials emergencies,
and by Local Emergency Planning Committees (LERCs), whose members are a broad-based
representation from governmental agencies, local response organisations and community

groups.

71. What are the attributions for the rise of risk communication ?
(1) Oral communication (2) Written communication
(3) World Wide Web (4) Human risks
72. How did “crisis communication” activities emerge recently ?
(1) Environmental clean-up efforts (2) New Environmental Act
Social Sciences (4) Human Wishes
Dﬁsls\IIH||\||\HHH LA 2




71.

72.

Freafafaa e &t gt U9 71 9 75 & ST fared ¢

Hifas iR fafed TR gonferar ara Fwar & I 9 & G W E | 3H S {99 TR &
% Tl ° T S ANE FH o (A0 /i TR H S Sl @ ¢ | Teerd, Y s 89 SiiEd 3R
IS et T9R % €9 H T 8, 39 faam, W iR fafire qewiwt #1 sfaera smamsa 72 2

SiifEw 3R e Haet H9r % 3gm & fava § g s 76 fown 7 8, afwd 39 &9 % | v
251 30 I EE I A FW ¢ | e aEe 99 iR fefSed Tur F o= mewi ® s giansi #
I ST % @Al & g% § Te¥ < Hi UiHAT F1 3TEH WIS AT ST € Fich 31 o [l i 7
Tk wifq Tt o1 Bl € Sfesh JH S 1 9T 8 AT Hail | A g SR fafeerd of 2 2
HHETAH STEH SR A9 o€l Har Aiararadl § 9 g &1 3™ THRER § 1980 % TUF &
FEA % ST § YE O Wegdl SAIH H THA S g1 T X W Ew FAave
=11 % fode waal iR = died qu Tiids & wied 49 & Sfae #Fwan #1 1™ § 'Sifaw
FaR’ 3R ' 3R HER' U 3R 3AH SATIE T fafaam Thawd 4w ¥E fwa, S agufa
=g feaa g/ 1970 # wonfud T W Toidl, STt THaRHed WM Teidl (EPA) % U8d
TS 9| THAE T UeAl FEAHE, S 1973 T =Al, U F GISAHS @4 & g™ 3R
RIS Yo Haet Rasamdl & HR0 Iea@d o911 Al 1983 H 3U H Thareid o AT
% WY TG IR0 STEH-3ia o gfehan & ST & 2ieam ¥ ey 3UER SR el et
ST | ST &1 I SR Giad w1 ¥E 61 @1 3691 § 39T 3R 3= TR Teradi gR1 9
TAAM TS FHEYH i WO S GAUE g3 | IIvErd, TG WEF A B Al g’ A
gfsha § Sa1 I WS FHEAT STUfe@ o @I 1986 H uhe ey Ue ReiurEsem
(THLHARY) % S GREE FHHEFH & dad T3 TUansl Hl Sirel T AR 3% 9 o 6 [0 F
Torem™ yrag™l § SeieE 63 T TSR, (W) 3 TASE! @ TS wRfRT TEe 2 A1 U,
1986, 518 2152 111 % &9 | i ST ST €, % dgd SAIaeale™ @adl 9 9ed & fau s deagu
qrESIe- ST TS YUMe &1 €419 &1 | F2SH Jomet &1 6 9[ @ TAISE! S0 FHer (T
3 SR HI9), e 9e= T 51 (e T Sid € 1R il | SR (i s ™ @l &
Hfd T=F &1 Fiafskal &1 FARE FXd €, SR Alha THLSE! @ FHHes (TA.3.RHN.), e
e TR TSiTaAl, T giafwacds el iR SHRias 99a 9 94 3 ¢, et #3d 2|

‘Siifem Gar' & o8 % 991 FRF © 2
(1) difEs F9R (2) fafEa 99r
(3) dce ABE 94 (4) ¥ SifEd

z@ & H e HeR' wfafafia fee ger fawtaa g2 2
(1) TAER Sl I g/ (2) T TAERY HaH FHA §R
(3) HH fagm g/ (4) HFEE 3=IE §H
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73.  Who widely used the term ‘risk communications’ ?
(1) Vincent Covello (2) Richard Peters
(3) David McCallum (4) William Ruckelshaus

74. What is SARA’s contribution ?
(1) Public - Private Planning Process (2) Environmental risk

(3) EPA (4) Legislative efforts

75. What is the achievement of EPA ?

(1) Risk taking (2) Research
(3) Community involvement (4) Right to Know Act
-00o0-
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73. Tod 'SifEd 99R' U8 1 A0S S a1 ?
(1) fade e (2) f=2 ded
(3) =fag dwHwad (4) fafasa whawg

74. TALHART, (FRT) H AFEH 31 2
(1) wESE- s A goret (2) AR G SEn
(3) EULW (4) A TEE

75. T.U.U. i 1 YA © 2

(1) SifEH I3m (2) HEEHA
(3) WMHEIIE THEYH (4) TWEIATE
-00o0-
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